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(Marketing Mix)
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anuvanavesnannan (Product)
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szauvoanansum (Three Levels
of Product)

1. HANAUNTAN (Core Product): Qmﬁﬁuﬁv‘n‘%a 15
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MSVANANNANN DAY
(Product Line & Product Mix)

1, senannns (Product Line) nquduani
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(Product Development)
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1wasamannam (Product Life Cycle)

1. N138HZU (Introduction)
2. MIIUAVIA (Growth)
3. MaAulauANN (Maturity)

}ﬁﬁ\lf]ﬁﬂ(\ﬁeclfne)



¢ A v J
ﬂﬂg‘ﬂﬁﬁ”mwﬂﬂﬂmm

1. msaseanuuanss (Differentiation)
2. msaannsua (Branding)
3. mseenuuuussasam (Packaging)
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